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WHEN THE ACCOUNT GOES QUIET:
USING PROPERTY RECORDS TO
SUPPORT ASSET RESEARCH

Bringing real-time
property records into
older-account
research before a
property match is
treated as proof

Older records may
contain addresses that
no longer reflect where
the consumer lives or
receives mail.

A returned owner name
or mailing address is a
lead to compare, not a
confirmed identity or
contact match.

Property data does not
create permission to
contact a consumer at a
returned address or
change the collector's
communication rules.

Older collection accounts can be hard to research when the contact record
has aged and the team needs more context before deciding what to review
next. A mailing address may be years old, and the account may contain little
property information beyond a consumer name or prior address.

Property records can add another layer of research, but each field has limits.
An owner name can match the name on an account without proving the two
records belong to the same person. A property mailing address can be useful
for comparison without establishing that the consumer currently lives there
or may be contacted there.
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increased 240% by debt type over the same comparison period. These
figures describe consumer complaints, not proven legal violations.

CFPB complaint figures reflect consumer submissions and reported experiences,
not proven legal violations.

THE OPERATIONAL QUESTION

Can the team add useful property context to an older account without
treating the property match as proof of identity, ownership, or a
contact channel?
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BRING PROPERTY RESEARCH INTO THE ACCOUNT-
REVIEW WORKFLOW

Use a
property address, parcel ID, or

Searchbug's Property Records API (api_prop) can be called from a owner name within a defined
CRM or collection system through real-time JSON or XML. The team geography.

can search by property address, parcel ID, or owner name within a
city, county, state, or ZIP and return property-record data to the Review

same account workflow. o
owner, mailing, parcel, property,

sale, transfer, assessment, and
geographic fields.

The API returns current owner SEARCHBUG REPORTS
name and mailing address, AN AVERAGE MATCH
property characteristics such RATE OF 73%.
as acreage, building size, and
legal descriptions, financial
history such as last sale price,
transfer dates, and tax assessments, plus geographic details
including parcel ID or APN, elevation, and USPS classification.

Compare the
returned record with the account
and hold weak or conflicting
matches for further research.

That match rate describes the API's ability to return a property
record. It does not mean that 73% of results are verified consumer
identities or confirmed assets.

A returned property match should still be compared with the
source account and reviewed under the collector's own
procedures.

USE EACH FIELD FOR WHAT IT ACTUALLY TELLS YOU

PROPERTY RECORD FIELD WHAT IT CAN ADD WHAT IT DOES NOT PROVE

That the account consumer is the
same person or may be contacted
there

A name and mailing point tied to the

Owner name + mailing address property record

That the returned amounts
Last sale, transfer dates + tax Financial and transfer context shown  represent current market value or
assessment in the property record that the property belongs to the
account consumer

Acreage, building size, legal Property and parcel details that help  Consumer identity or ownership of
description + APN compare records the debt

KEEP RESEARCH AND OUTREACH SEPARATE

Regulation F generally restricts debt communications with third parties, subject to specified exceptions, and
Section 1006.10 sets rules for third-party communications made to acquire location information. Regulation
F also does not exempt collectors from applicable state debt collection laws except to the extent of an
inconsistency.
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A state law is not treated as inconsistent, and remains fully enforceable, when it gives consumers stronger
protections than Regulation F provides. Property research should stay inside the organization's documented
review process before any contact decision is made.

When a collector contacts a third party for location information, Section 1006.10 requires the collector to
identify themselves, state only that they are confirming or correcting the consumer's location information,
avoid mentioning the debt, and limit contact with that same third party to a single attempt unless the person
requests further contact or the collector believes the earlier response was incomplete.

HELPFUL CONTROL

Do not move a returned owner name or mailing address directly into outreach solely because it appears
in the property response. Treat the match as a research lead and apply the collector's existing identity,
account, contact, and compliance checks first.

CONCLUSION

Older accounts do not always need more outreach ABOUT SEARCHBUG

first. Sometimes they need better context. Real-time

property-record calls can bring ownership, parcel, Searchbug provides real-time data APIs
property, sale, transfer, assessment, and mailing data Q that debt collection teams can integrate
into the account-review process while the team is still into account research workflows. For

asset research, the Property Records
APl returns property ownership,

mailing, parcel, property, sale, transfer,
When the account goes quiet, the goal is not to turn a S SO '
assessment, and geographic data for

property match into proof of an asset or a confirmed review while identity and contact
contact. It is to give the collections team a more dedsions ramalin with ihe celleaer.
informed starting point for the next research step.

deciding what the record means.
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