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BEFORE THE CAMPAIGN GOES
OUT: CHECKING EMAIL
ADDRESSES BEFORE SEND TIME

Putting a real-time
address check in front
of the send queue,
before campaign
results become the
first quality test

An email can look
normal and still be
invalid, disposable, or
carry another risk flag.

Waiting for bounces or
other delivery problems
means the campaign
became the first quality
check.

A deliverable-looking
address does not
establish consent, inbox
placement, or
engagement.

Marketing operations teams build campaign audiences from forms, CRM
segments, event lists, and lead imports. By send time, the list can include
mistyped, outdated, disposable, or otherwise risky addresses that were
never checked when they entered the system.

A meaningful share of that risk doesn't come from typing errors at all. Bot-
driven form spam can pad a signup list with fake or disposable addresses
before a human ever reviews it, so the problem is already baked into the list

well before a campaign is built..

Google says to keep
0.1% Gmail spam rates
reported in
Postmaster Tools
below this level

5 What the Email
Verification API
FLAGS checks for: invalid,
spamtrap, abuse,
toxic, and disposable
addresses

Microsoft recipient-
related NDR codes
commonly tied to
address or routing
problems

5.1.x

FTC complaint figures are consumer-filed
reports and are not a count of proven
legal violations.

Microsoft documents 550 5.1.x
non-delivery errors as generally
indicating that the recipient cannot
be found or that routing information
is invalid.

Common causes include
misspelled or outdated recipient
addresses. Those are problems a
team would rather surface before
the campaign is already in motion.

Address quality also sits next to
sender reputation, but it is not the
same thing. Google tells senders to
keep Gmail spam rates reported in
Postmaster Tools below 0.10% and
avoid 0.30% or higher.

Spamhaus says spamtraps are indicators of poor permission and list-
management practices. Verification can flag risky addresses, but it does not
replace how the list was built or whether the sender has permission to use

it.

The better control point is before send. Check the address while the
audience is still being assembled, then let the marketing team decide what
to keep, review, or remove under its own campaign rules.



http://searchbug.com/

THE SOLUTION

PUT A REAL-TIME ADDRESS CHECK IN FRONT OF
THE SEND QUEUE REAL-TIME MX CHECK:

Searchbug's Email Verification APl can be called from a form,
CRM, lead-routing system, or campaign-preparation workflow
through real-time XML or JSON. It checks an email address in real

time by contacting the receiving mail server for the address
domain using its MX record. RISK FLAGS BEFORE SEND:

The API flags invalid, spamtrap, abuse, toxic, and disposable
addresses. Those flags give the marketing operations team an
address-level signal to apply its own list rules. The APl does not
guarantee inbox placement, repair sender reputation, or replace
list-building and consent practices.

PAY PER QUERY:

Teams without a developer available to build the real-time
integration can run the same check through Searchbug's batch
verification tool instead, screening an existing list in bulk rather
than address by address.

There's no contract required, and the starting balance is as low as $5, so a team can test the workflow
against a small segment before deciding whether to verify a full list.

USE VERIFICATION AS A GATE, NOT A DELIVERABILITY PROMISE

An address that passes the verification check still is not guaranteed to reach the inbox, be opened, or be
wanted. It does not mean the message will land in the inbox, be opened, or be wanted. A flagged result
gives the team a reason to route the address according to its own campaign policy before it reaches the
send queue.

CONCLUSION

A campaign should not be the first test of the list. Real-

time verification can put an address check before send ABOUT SEARCHBUG

and flag records that need a different route under the Searchbug provides real-time data APIs

team's own rules. Q that marketing and lead-generation
teams can connect to forms, CRMs, and

Before the campaign goes out, check the address first. campaign workflows. The Email

Then keep inbox placement, consent, content, and Verification APl checks addresses

sender reputation in the separate workflows where against receiving mail servers and

returns address-level risk flags in XML
or JSON so teams can make list
decisions before sending.

those decisions belong. Then keep inbox placement,
consent, content, and sender reputation in the
separate workflows where those decisions belong.

Sources

e Google, Email sender guidelines: https://support.google.com/mail/answer/81126?hl=en

e Microsoft Learn, Fix NDR 550 5.1.1 to 5.1.20 in Exchange Online: https://learn.microsoft.com/en-
us/troubleshoot/exchange/email-delivery/ndr/fix-error-code-550-5-1-1-through-5-1-20-in-exchange-online

e Spamhaus, Spamtraps - fix the problem, not the symptom: https://www.spamhaus.org/resource-
hub/deliverability/spamtraps-fix-the-problem-not-the-symptom/
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